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Course Description: 

Global Retailing has become increasingly prominent as companies look to grow by expanding their marketplaces in other countries.  For retailers that have saturated the domestic market, globalization gives them access to new customers and new capital.  Students will compare the growing retail market in Chile to the well-established US retail market.  The Chilean retail sales reported at USD 28 billion per year in 2016, with a growth rate of 32.1% since 2012.  This is due to the increased middle-class purchasing power, a younger, urban population and government incentives to stimulate retail consumption.  Chilean retailers have developed a competitive culture and business model and many international brands have found success in Chile.  

· The primary function of this course is to provide students who are interested in pursuing a career in Retail a strong background of the processes within the global context.  This course has been developed to provide a good balance of theory and practical application, addressing both strategic and operational issues. 

· A second purpose of this course is to provide all students with an interest in International Business, the necessary strategic tools and international skills for other course(s) that follow in the curriculum.

· The third purpose of this course is to provide all students with international exposure to Chilean culture and Chilean retail market perspectives.  Students will be given the opportunity to compare Chilean retail practices with US practices.  During this course, the student will: understand the unique culture, geography, history, and politics of the country; travel to different areas; study the differences between retail in the US and retail in Chile and learn about the current issues facing the nation of Chile.

Required Class Material: 
Articles will be assigned before trip and during trip 

Chile’s Retail Evolution  


Chile: world’s third most attractive retail country


Retail Sector Opportunities in Chile


Chile’s Consumer Outlook Remains Positive


Distributing a product in Chile


Reaching the Chilean Consumer


Chile Leads in Global Retail Development


Cultural Tips for Doing Business in Chile

Course Objectives: Upon the successful completion of this course, students will be able to:

1. Have a basic understanding of the global context in which firms operate
2. Develop an appreciation of global diversity and a critically informed perspective of the points of view of

others  
3. Be able to identify and understand contemporary issues that impact global retail markets, the problems that may arise due to these issues, and what options to consider in resolving those problems
4. Understand the specific Retail issues facing Chilean firms, or international firms that do business in (or via) Chile.
5. Understanding the historical, cultural, and economic facts that have shaped Chile current business environment. 
6. Gaining insights about the shape of Chile’s future retail environment.  
7. Understand the challenges and barriers faced by retail companies operating in Chile
8. Compare and contrast the challenges and barriers faced by retail companies in the US and Chile.
9. Understanding the everyday life and experiences of Chilean’s 
Requirements:
Attendance is mandatory for everyday class and activities are planned in country and pre-departure meetings.  For every class or mandatory event missed your grade will be deducted by one letter grade.  See schedule for mandatory days and activities.  
Professionalism and Participation are extremely important and essential for successful completion of this course.  Due to the course format, students are expected to be present and prepared for every course session (including cultural activities).  Advanced preparation is ESSENTIAL for effective course performance. Moreover, it is also expected that students will not only be present and prepared, but also participate during course discussions, to include professional exchange with guest speakers.  Field trip preparations and a student blog will be required to facilitate preparation.

Final grades for the course will be determined as follows 



One (1) Pre-trip cultural Paper @ 20% 



One (1) Research Paper compare @ 30% 



Retail Business Journal @ 20 


Professionalism/Preparedness @ 30% 

The scale used to compute grades for this course is as follows:



A    =   90 – 100



B    =   80 – 89.99 



C    =   70 – 79.99



D    =   60 – 69.99



F    =   Below 60

Pre-Trip Meetings

Three meetings before leaving for Chile
February 
Overview of Chile



History, People, Culture, Government, Economy

March 

 Overview of Retail in the US 

April

Wrap -up, Pre-departure paper due, Pre-Departure meeting
Pre-Trip Paper
A 1-2 page double spaced essay.  You may choose one of the following topics: 

1. Retail in Chile history to Current 
2. Consumerism culture of Chile

3.  Culture of Business in Chile

4.  Women in Chilean business

5. Social media and e-commerce in Chile as a retail tool
6. Additional topics to be approved by instructor

Journal

A daily journal will be kept by each student. You will reflect on your experiences and observations of the day.  Some days before a company visit or guest speaker you will receive a prompt from the professor, so you have a focus one what to write about.   During the first couple of days you will be asked to answer the following questions in your journal.  What are your reactions to your new reality in Chile?  What things strike you as unfamiliar and unexpected?  What things seem familiar?  How does what you’ve seen so far match or conflict with your prior expectations?

Final Paper

The students will have to write a comparative paper comparing the U. S retail market vs the retail market in Chile.  They will focus on all aspects of retail including product offering, formats, consumer behavior, etc.  The final paper will be 5 pages double spaced.  Students will be expected to analyze the differences and similarities.  It is the student’s job to provide evidence showing the factors that each topic has in common as well as providing evidence to show how they differ.  
The P in EPIC stands for Professionalism.  And we are EPIC
It is expected that you treat this course as if it were a professional job.  All activities, including correspondence (emails, phone calls, in class discussions, etc.) should be carried out in a professional manner.  You should always ask yourself, “How would I handle this situation/activity on my first job after graduation?”  

In particular, remember that you are representing the University of Arkansas and the United States at all times.  Your conduct in Chile will leave lasting impressions about yourselves, the University, and Americans in general.  Therefore, maturity, professionalism and cultural sensitivity must always be in your thoughts and displayed through your actions.

This is a learning situation, not a vacation!

Academic Integrity:

As a core part of its mission, the University of Arkansas provides students with the opportunity to further their educational goals through programs of study and research in an environment that promotes freedom of inquiry and academic responsibility.  Accomplishing this mission is only possible when intellectual honesty and individual integrity prevail.

Each University of Arkansas student is required to be familiar with and abide by the University’s ‘Academic Integrity Policy’ which may be found at http://provost.uark.edu/. Students with questions about how these policies apply to a particular course or assignment should immediately contact their instructor.

Special Needs:

Any student with special needs should bring this to the attention of the instructor as soon as possible, but no later than the second week of class. Special testing accommodations must be requested in writing from the instructor no later than two weeks prior to the test date.

SPECIAL CONSIDERATIONS FOR STUDYING ABROAD:

In addition to the standard U of A policies, as elaborated above, please note the importance of the following policies and issues.  Enrollment in this program signals your agreement to abide by these policies throughout the entire study abroad program.

Etiquette

Students are expected to remain polite and professional during in-country discussions.  Even during heated debates, you must treat your instructors, classmates and the locals with courtesy and respect.  Failure to behave appropriately will result in a reduction of your course grade.  

When you are abroad, you are representing not only yourself, but also the University of Arkansas and its Sam M. Walton College of Business, as well as the United States of America (and/or your native country if it isn’t the USA).  Remember that any interaction that you have with the native citizens of Chile can leave a lasting impression, especially if you violate native sensibilities.  The term “ugly American” didn’t invent itself.  Citizens of every nation are proud of their heritage.  If you make snide remarks that they overhear or, even worse, act in a manner that is insulting to them, they will view this as evidence that the ugly American stereotype is accurate.  Therefore, when you are abroad, you should strive not just to be aware of cultural differences, but also both to experience and to appreciate them.  Try the local foods, even if you don’t think you’ll like them.  If natives are hosting you, make every effort to demonstrate that you are enjoying their cuisine.  While many Americans view foreign foods as unhealthy, remember that the citizens of most countries are healthier than Americans overall.  Eating different foods for a couple of weeks won’t hurt you.  Instead of complaining, view this as an opportunity to practice the skills that you might need someday if you become engaged in international business.

Similarly, Americans are often shocked by the times that shops are open or closed (in some countries, you’ll be escorted from the store at 5:00pm, regardless of whether you’ve made your purchase). Other cultures wouldn’t think of starting dinner until 7:00pm or even 11:00pm or midnight! Local restaurants might not even be open when you are ready to eat. You can prepare yourself by learning the local customs before you leave the USA and then making plans (e.g., having snack food in your hotel room if dinner starts too late) if you simply don’t think that you can deal with the local customs otherwise.

During business site visits, you should behave in a professional and businesslike manner. Formal business attire is typically appropriate, but nothing less than business casual is ever acceptable. Be inquisitive and show your interest in the host company but remain respectful at all times. In general, you should never use familiar forms of address (e.g., first names) unless you are specifically invited to do so. Mr. van Hoek, Mrs. Sanchez, and Dr. Chou are proper forms of address. Be sure also to know when it is appropriate for you to shake hands, etc., especially if you are female! 

The bottom line is that you will enjoy the trip more and be more productive while you are abroad if you know what you will be facing before you leave home and you are willing to be open-minded and culturally sensitive while you are abroad. Reading the required book about the culture you’ll be visiting is a great way to prepare yourself.

Illegal Activities And Alcohol Policies

While you are abroad, you are subject to the national, regional, and state laws of the country you are visiting. If you violate these laws, you can expect to be apprehended, charged, tried, and (if convicted) penalized (which may include fines, imprisonment, deportation, or other measures). It is your responsibility to know these local laws and to abide by them. In general, behaving in a mature, civilized, and respectful manner will keep you out of trouble.  By enrolling in this course, you are agreeing that the any student misbehavior remains subject to U of A’s academic misconduct code and all violations will be dealt with according to the U of A due process. Such misbehavior may cause a student to fail the course, as per the instructor’s determination.  

Since you are subject to host country laws, you may legally drink alcohol if your age exceeds the local drinking age. Typically, the drinking age abroad is less than 21, and might even be less than 18. However, you must remember that you are in a foreign country that you don’t know very well. You are strongly discouraged from becoming intoxicated while you are abroad. Remember that local customs in Chile are often quite different than ours. If you are under the influence of alcohol, you will be more apt to forget this fact and less able to react if you do. In fact, being hit by automobiles is the number one cause of serious injury to Americans abroad. Also, to avoid trouble, do not drink if you are alone or with strangers, but only if you are with one (or preferably several) people from our group. Faculty are on-the-job 24 hours per day during these trips and must be ready to handle emergencies at all times.

Safety on the Trip

It is unlikely that you will experience difficulties during the trip, but if you do, they can be extremely disconcerting, not to mention inconvenient.

There are places in Fayetteville that you would not visit alone or at night. Similarly, there are places that you should not be in every major city abroad. There might even be entire regions of the country that you should avoid. Ask responsible locals (e.g., faculty or students associated with the program, hotel staff) and use your common sense when you are abroad. Travel only in groups, especially at night and especially if you are a woman. Do not go to the bathroom alone, especially in a bar (again, especially if you’re female).

We will use the buddy system at all times. You will be responsible for keeping an eye on your partner and watching out for him/her. In addition, faculty members should know where you are at all times, especially if the group is moving (e.g., boarding a local tram or bus, boarding a train, moving through an airport, walking through a firm’s plant). Do not leave the group without telling the faculty members! 

Pickpockets thrive in tourist zones (both abroad and in the US). If you carry a wallet, never carry it in your back pocket, where it is easiest to steal. Put it in your front pocket and keep your hand on it. Better yet, invest a few dollars in an alternative way of keeping your money and passport (e.g., a pouch that attaches to your belt and that you can store inside your pants). If you carry a purse (strongly discouraged), be extremely careful. Always keep it closed. Never carry it at your side or on you hip, as skilled pickpockets can unzip it and remove items without your knowing it. If you carry it with the strap over your shoulder, be aware that some thieves will ride past you on a bicycle or motorcycle and grab the strap. Not only will they get away with your purse, you are likely to be seriously injured in the process.

Thieves often work in pairs or groups. One common tactic is for one person to distract you (e.g., asking for directions, pretending to be falling-down drunk) while others steal your valuables. This is especially effective in a crowded subway car or in a crowded tourist area. Be on the alert in such places! 

Be sure that you have a copy of the front page of your passport stored in a safe place that is separate from your luggage. It is very difficult to get a passport replaced quickly without that page. Your instructors will also carry a copy for you and will leave one on file at the U of A to be sure that we can get one if we need one. Be sure that you have a list of your credit card numbers and/or travelers check numbers in a safe place that is separate from your cards and checks.
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