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TECHNICAL SKILLS & TRAINING

Technology: MS Word, Power Point, Excel, AC Nielsen (market data), Promomax (promotion data), Beacon (delivery data).

Management: Consumer Analytics Training, Category Management, Team Leadership Challenge Training, Think On Your Feet (presentation/ questioning skills), The Skilled Presenter, Time Management and Organization, Confrontation and Conflict Resolution Skills, The Consultative Sales Process, The Negotiation Process and Effective Communication Skills.

EDUCATION
University of Arkansas, Sam M. Walton College of Business – Fayetteville, AR
· Master of Business Administration 





             expected June 2011 

· Bachelor of Science in Business Administration 





                 May 2003
Major: Management, Minor: Native American Studies

Relevant Course Work: RFID, Statistical Methods, Retail Management

Honors and Activities:

· Academic Citation in English Literature for excellence and creativity of work.

· Alpha Pi Sorority: Vice President and Inter Fraternity Council Representative.

· Leadership Diversity Program: one of twenty-five selected from class of 2003.

· Guest Speaker in Women’s Studies Class: joined two professionals to give lecture on masculinity; two papers permanently added to course syllabus.

WORK EXPERIENCE

Team Leader – Retail Consumer Products Company, Rogers, AR 



   2010 – present
Manage all facets of Widget Co. business with Bills Markets Atlanta Division (100 stores with over $10 million in annual sales volume).

· Initiated efficient merchandising practices by partnering with Bills Markets Atlanta on scanner based performances. Identified and illustrated opportunities and benefits of scanner based programs to Bills Markets Atlanta executives. Utilized AC Nielsen, NITE, and promotional effectiveness tools to evaluate merchandising efficiency.

· Secured radio advertising, point of sale materials, giveaways, performers and in store demonstrations tied to ethnic marketing; the first program at Bills Markets Atlanta of this nature with Widget Co..

· Identified these opportunities and others by developing a 200 plus page “State of Business Book” which includes a business review, merchandising effectiveness analysis, fund management, promotions, distribution opportunities, and all other aspects of business. Created and developed these analytical templates that are currently utilized by other business teams.

· Customized national and regional merchandising strategy into a business plan and executed with Bills Markets Executives.

· Identified opportunity areas and developed alternatives and recommendations to aid Bills Markets in outperforming their competition.  
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· Manage 8 retail representatives across three states.  Communicate retail action plan, needs and priorities; provide retail team with all directions and materials.

· Manage over $1million in promotional funds for the Bills Markets Atlanta account. Initiate promotional plans, verify that performance requirements are met, and pay account for product moved through to consumer. 

Account Manager II – Retail Consumer Products Company, Rogers, AR 

                           2005 – 2010
Analyzed business opportunities and served as a consultant for Super Center Markets and over 35 other accounts on the Business Development Team.

· Analyzed and evaluated account history, market conditions and competitive information to implement promotion and merchandising plans.

· Prepared and delivered presentations and analysis involving all facets of accounts’ business planning and execution, including: Promotion, Merchandising Efficiency, Funding, Marketing and Distribution.  Presented findings to both Widget Co. and account executives.

· Analyzed competitive strategies to assess impact on business plan.  Evaluated merchandising tie-ins, pricing, and duration of competitors’ promotions.
· First at this position to be solely responsible for presenting, developing and initiating Category Management projects at the account level.

· Created and developed analytical templates still utilized at Key Accounts.  Analysis tools include: AC Nielsen data, delivery data and internal fund management system.
Account Manager I – Consumer Promotions Company, Memphis, TN                                                                                 2003 – 2005 

Responsible for managing and enhancing various consumer promotions and marketing programs throughout the Southeastern United States. 
· Customized national programs to Southeast specific accounts.

· Managed ethnic and NASCAR marketing programs at various accounts throughout the Southeast.

· Planned and coordinated structure and entertainment of regional meetings.

