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Let’s be honest. 
You didn’t have a perfect attendance in that 7 AM class because you loved balance sheets.

It was really more about your campus crush sitting across the aisle.

For many, graduation brought more than just a business degree. 
It provided a life partner as well.

As you celebrate the holidays with your loved ones this year, 
remember the people and places that brought you to this point in time.

Gifts to the University of Arkansas Annual Fund can be designated to the college of your 
choosing (hint,hint) and can be made in honor of the special Razorbacks in your life.

Give securely at https://onlinegiving.uark.edu

Supply Chain Management 
Reseach Center
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Q&A 

with Dean 
Eli Jones
Eli Jones became dean of the Sam M. Walton 
College of Business on July 1. He also holds the 
Sam M. Walton Leadership Chair. Previously, 
Jones served as dean of the E. J. Ourso College 
of Business and Ourso Distinguished Professor of 
Business at Louisiana State University.  He was 
on the faculty at the University of Houston from 
1997 to 2008 and received a bachelor of science 
in journalism, a master of business administration 
and his Ph.D. from Texas A&M University.  Before 
becoming a professor, he worked for three Fortune 
100 companies: Frito-Lay, Nabisco Foods and 
Quaker Oats. His research and teaching interests 
are in marketing strategy, particularly sales and 
sales management.  He has published widely in 
academic journals and serves on two editorial 
review boards, a corporate board and numerous 
charitable boards. He also is co-author of the new 
Professional Edition of the book, Selling ASAP: Art, 
Science, Agility, Performance.

As an alternative to the traditional “dean’s letter” 
for this issue of Walton Perspective, Dean Jones 
agreed to a question-and-answer session about 
some of the topics he has faced in his fi rst months 
on the job.
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How have you spent your
fi rst months as dean of 
the Walton College?

As I promised I would when considering the 
deanship at the Walton College, I hit the ground 
listening. I have been traveling extensively, 
listening to Walton College alumni talk about 
the pride they feel in the accomplishments of the 

college and about the value of the education they got while in 
school. I have been meeting with university, Walton College and 
community leaders to hear what they believe are the strengths 
of the college and our opportunities over the next few years to 
create areas of distinctiveness. Of course, I have been listening 
to our world-class faculty about the research we do that benefi ts 
our academic colleagues nationally and internationally as well 
as our students and the business community at large. I have 
been hearing from our business partners about the quality of our 
graduates and what great employees/leaders they become. And 
I have been hearing from various groups of students as they talk 
about their view of what they need to compete in today’s (and 
tomorrow’s) global business environment.

What are some of the other 
items that were in your 
action plan for your fi rst 90 
days in offi ce?

As in my past leadership roles, I felt I needed to 
evaluate the college’s leadership team during the 
transition. Overall, I am happy with the team in 
place.  However, I needed to appoint additional 

members to the team as prior members moved on to other 
opportunities (e.g., Moez Limayem became dean of the College 
of Business at the University of South Florida and Javier Reyes 
assumed the role of vice provost for Distance Education at the 
University of Arkansas).  For the fi rst year of transition, on an 
interim basis, I promoted the following faculty from within the 
Walton College: Anne O’Leary-Kelly is my interim associate 
dean for graduate programs and research and Gary Ferrier is 
interim associate dean for undergraduate studies. Vikas Anand 
has agreed to serve as interim faculty M.B.A. director, Molly 
Rapert is now serving as interim Honors Program director, Amy 
Farmer is the new interim co-director of the Walton College 
Global Engagement Offi ce, and Bill Curington has assumed the 
role of interim chair of the Department of Economics. (Read 
more about these appointments, starting on page 15.) I also 
have met with and studied our advisory boards, including my 
Dean’s Executive Advisory Board, where I have formed two new 
committees: one on student recruitment and career development 
and one on marketing and communications. Bill Kennedy 
will chair the Student Recruitment and Career Development 
Committee and John Reap will chair the Marketing and 
Communications Committee. 

More recently, my executive committee and I have been 
evaluating the Walton College’s progress toward the University’s 
strategic plan, and I have been working with the college’s 
departments to review their plans and how they are working 
with the college’s overall strategy. Based on my experience and 
what I heard during my listening tour, we will take the next year 
or so to update the college’s strategic plan.  The process will 
entail getting input from a broader audience of faculty, students, 
alumni and external supporters and friends. The fun part of this 
process will be blending the ideas to create a new brand identity 
for the Walton College. 

You have talked many 
times now about a goal of 
becoming a Top 20 business 
school by the year 2020. What 
does that mean, and what 
is important about setting 
such a goal?

First of all, the Walton College is a great business 
school that can be even greater. We are building 
on what has already been accomplished through 
much planning and hard work, and I believe we 

are at the tipping point of becoming a Top 20 public business 
college by 2020. Our alumni, faculty, students and staff want 
it and are dedicating themselves to making that happen. We 
already are among the top 30 undergraduate public business 
colleges, and the full-time and part-time M.B.A. each rank in the 
top 25 among public graduate business programs. To be clear, 
we are not chasing the rankings for the sake of rankings. I believe 
that if we continue to do the right things exceptionally well, the 
higher rankings will come. But this effort is not mainly about the 
rankings. It is about making the Walton College an outstanding 
place for student learning, faculty research and outreach to the 
business community. And it is about getting the word out more 
about all the great things being accomplished by our students, 
faculty, staff and others to get them recognized and to garner the 
support needed so they can continue to excel in the future.

 Q:

A:

 Q:

A:

 Q:

A:
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Why have you been putting 
so much emphasis on faculty 
research and support for 
faculty research?

The Walton College faculty do such great 
research, which is recognized nationally and 
internationally – and that great research leads to 
great teaching and great learning. Those ideas that 

fi ll the students’ textbooks all grew out of great research by great 
faculty. Faculty research is what creates new, innovative ideas 
about business, and we have some of the best researchers right 
here at the Walton College. As examples, our Supply Chain 
Management Department is among the best programs in the 
United States, and the Information Systems Department ranks 
among the best in terms of the number of publications in the 
elite academic journals in its fi eld. That department also has two 
information systems faculty ranked among the top 100 most cited 
authors in business and economics. (Read more about faculty 
accomplishments, research and recognition starting on page 16.)

What is one thing that 
you would like prospective 
students to realize about 
the Walton College that 
they might not already 
know?

Career opportunities. One of the areas in which 
we excel is employment outcomes for our students. 
Walton undergraduate and M.B.A. students 
fi nd careers with some of the largest and most 

respected companies in America. Our most recent career center 
survey found that 82 percent of job-seeking undergraduates 
were employed at graduation. That is phenomenal, but the 
percentages are even higher for M.B.A. students looking for 
careers. Last spring, U.S. News & World Report ranked the 
Walton College number two in the country in terms of full-time 
M.B.A. graduates employed at graduation with 86 percent, based 
on 2011 fi gures. The most recent survey shows that number to 
be even higher now at 91 percent. These statistics are especially 
refreshing considering the tough job market. 

What is “Walton 
WorldWide,” and why will 
we be hearing even more 
about it in the future?

Walton Worldwide is bringing attention to the fact 
that the Walton College is a growing, vital force 
internationally. Walton has partnerships in Belize, 
Brazil, China, Denmark, France, Germany, 

Ghana, Greece, India, Ireland, Italy, Japan, Mozambique, 
Panama, Spain and Sweden. The Walton College Study Abroad 
Program focuses on a wide range of global study experiences 
for students with programs in many parts of the world. Walton 
faculty and students are working with women-run businesses in 
Ghana. Next spring, we will start offering the Walton M.B.A. 
in Panama. That M.B.A. program complements the certifi cate 
in entrepreneurship program we started in Panama last year. 
Business is an increasingly global undertaking, and we are 
preparing our students to compete – and win – in a worldwide 
marketplace. (Read more about some of the international 
connections forged by the Walton College starting on page 24.)

 Q:

A:

 Q:

A:

Q:

A:
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HonoringHonoring
Thomas E. “Tommy” Boyer

Owner and Founder
Micro Images

Amarillo, Texas

W. C. “Buddy” Coleman, Jr. (1928-2011)
Former Chairman and CEO

Coleman Dairy
Little Rock, Arkansas

William L. Cravens
Director

Oaklawn Jockey Club
Little Rock, Arkansas

Frank Fletcher, Jr.
Chairman and CEO

Frank Fletcher Companies
North Little Rock, Arkansas
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Legacy Display Event
The Walton College dedicated the Sam Walton Legacy Display in the central atrium stairway of the Business Building with 
a ceremony Oct. 12 attended by offi cials, faculty, students and staff. The display tells the story of the life of Sam M. Walton, 
founder of Walmart, and his impact on business, on Arkansas and on the Walton College.

“We are incredibly grateful to the Walton Family Charitable Support Foundation, Walmart and the Walmart Visitor Center 
for their generosity and support of this project,” Walton College Dean Eli Jones said. “We believe this tribute is most fi tting, 
as Mr. Sam and his lessons have been central to business education at the University of Arkansas.”

The Sam Walton Legacy Display spans the three fl oors of the central stairway atrium of the Business Building. The display 
and atrium renovations were funded by a combined $1 million gift from Walmart and the Walton Family Charitable Support 
Foundation, with each organization donating $500,000. The Walmart Visitor Center contributed artifacts and design 
assistance.

Walton’s “Rules for Building a Business” are graphically displayed on the walls of the third fl oor of the atrium. The dedication 
ceremony featured 10 Walton College students, each reading one of the rules and then holding up a card to spell out Sam 
M. Walton.

In 1998, the Walton Family Charitable Support Foundation gave $50 million to the then-named College of Business 
Administration. The University of Arkansas Board of Trustees voted to rename the business college in honor of Sam M. 
Walton and the fi nancial, civic and public leadership he had shown throughout his life. In 2002, the Walton Family 
Charitable Support Foundation gave $300 million to the university — the largest gift on record to an American public higher 
education institution — during the billion-dollar Campaign for the Twenty-First Century. 

Walmart also has made a signifi cant impact on students and programs at the university through gifts to areas such as 
scholarship programs, endowed faculty positions, the Supply Chain Management Research Center, the Walton College 
Business Leadership Academy, diversity initiatives and the Sustainability Consortium.

Ann Bordelon, Walton College alumna and chief fi nancial offi cer of Sam’s Club, said the new display is a tribute to Sam 
Walton and is educational for Walton College students. 

“I think this display is so important,” she said. “It brings to light what can 
and also what can’t be taught in a classroom -- Just how Sam was able to 
accomplish so much during his life and beyond. It’s a wonderful way to 
understand his contribution to the business world on a much deeper level.”
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Legacy Display 
Dedication 

October 12, 2012
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A combined $1 million gift from Walmart and the Walton Family 
Charitable Support Foundation will fund the renovation and 
expansion of the current Sam M. Walton College of Business display 
honoring Walmart’s founder, Sam Walton. Each organization donated 
$500,000 to update the display in the Business Administration 
Building.

“These generous gifts will allow the University of Arkansas and the 
Walton College to create a world class tribute to its namesake, Mr. 
Sam Walton, who had a transformational impact on the business 
world, and our university,” said University of Arkansas Chancellor G. 
David Gearhart. “We are deeply grateful for these very signifi cant gifts 
and I know our students, faculty, staff, alumni and friends will enjoy 
learning more about his extraordinary legacy.”

The former exhibit was housed in a single display case in a secluded, 
low-traffi c area of the building. The renovated tribute will highlight 
the Walton memorabilia over three levels of the building’s central 
stairway and atrium space and will include interactive displays, 
modern furnishings and high-quality lighting. Its location in the new 
space will allow the display to be viewed by thousands of people who 
enter the building each year.

“We are so pleased that this recognition of Sam Walton will be in the 
midst of the business leaders of tomorrow,” said Kaneaster Hodges, 
president of the Walton Family Charitable Support Foundation.  “We 
hope that it is an inspiration for all.”

 In 1998, the Walton Family Charitable Support Foundation gave $50 
million to the then-named College of Business Administration. At 
the time of the gift, Helen R. Walton, the “fi rst lady” of Walmart said: 
“This gift is about improving the lives of people through education, 
and we hope it will improve the lives of thousands of students in the 
state of Arkansas.”

In 2002, the Walton Family Charitable Support Foundation again 
transformed the university with a gift of $300 million — the largest gift 
on record to American public higher education — during the billion-
dollar Campaign for the Twenty-First Century. 

Walmart has made a signifi cant impact on students and programs 
at the university through gifts to areas such as scholarship programs, 
endowed faculty positions, the Supply Chain Management Research 
Center, the Walton College Business Leadership Academy, diversity 
initiatives and the Sustainability Consortium.

Robin Yang had to be a tour guide on the fl y.

In the United States, such a duty is not uncommon. In China, it’s a different 
matter, especially when it’s for American missionaries. Anyone involved 
could get in hot water in a country where religious activities are controlled 
by the government. Yang tried to fi nd a travel agent, but nobody would step 
forward. Frustrated, she took matters in her own hands. She chartered a bus, 
researched the churches the missionaries wanted to visit and gave the tour 
herself.

That on-the-fl y initiative would set the stage for many things to come: her
moving to the United States, enrolling at the Sam M. Walton College of Business and eventually 
living in New York City as a successful children’s author and educator. Yang operates Prosperity 
Prana, a company that produces educational books and games through the Enchanted Collar 
storybook adventure series, which aims to inspire children ages 7 and older to learn math, 
fi nance, reading and writing while gaining lessons on values such as honesty and dependability.

This was a natural direction for her. Yang says she has always preferred reading children’s books 
and enjoys animated movies. “Regardless the way you do a career, you can remain a child at 
heart,” she says.

Yang was living in the Chinese city of Yantai, where she befriended Don and Almeda Elliott of 
Bella Vista, Ark., who were visiting the country as missionaries. As a college student, Yang took an 
English class from Don Elliott and often went to the couple’s home to practice her speaking skills 
and assist them with their needs as they adapted to Chinese culture.

Don Elliott recalls Yang was a particularly bright student. “She would speak up in class and 
was usually one of the fi rst ones,” Elliott says. “She had a good attitude.” Impressed with Yang’s 
business sense, Elliott wrote a recommendation letter for her to the University of Arkansas. After 
taking the proper exams, she was granted a graduate assistantship at the Walton College.

The Elliotts drove to Little Rock to pick up Yang from the airport and brought her to Fayetteville. 
Almeda Elliott says the family made themselves available to Yang, but most of the time it wasn’t 
necessary. “She’s pretty independent,” Almeda Elliott says. “She took care of herself.”

In fact, the Elliotts said Yang worked during Christmas break at the university’s dairy farm, often 
walking several blocks in the cold to get there. “It is true,” Yang says. “As an international student, 
I was allowed to work on campus only, so I got a job on the university dairy farm. I worked there 
during Christmas holidays and the spring break. Because I did not have a car back then, and the 
university buses don’t run during holidays, I walked to work and back at fi rst and then bought an 
old bicycle from another student and rode my bicycle to work.”

She says Don White, a Walton College management professor, saw her potential and helped 
her get an internship at Walmart, which bridged the way to a fi nance career. White says he had 
worked closely with Walmart for many years and knew Cole Peterson, executive vice president 
of Walmart’s People Division. “I remember the fi rst day of orientation at Walmart, the vice 
president of human resources said, ‘Thank God you’re here,’” Yang recalls. “‘Your professor has 
been calling every single day to get you your internship.’” 
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Robin Yang
MBA ’97
Children’s Author and Financial Educator
New York

“If you want 
to prevent a
 future crisis, 

you must 
teach 

everyone 
about 

fi nance.”
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Yet White says Yang got the internship on her own merit. “I 
simply told Cole, ‘This woman is dynamite,’”  White recalls. 
“She was, and he did the rest. By the way, he thanked me 
more than once after she joined Walmart, but it was Robin 
that really made it all possible.”

Yang says when she graduated, she had a high GPA, real 
world experience and three job offers. After graduation, Yang 
says she experienced two major financial crises when she 
worked in the business world as a financial analyst. She says 
she learned minor crises happen about every five years while 
major ones about every 30. “People never seem to learn from 
these lessons,” she says. “If you want to prevent a future crisis, 
you must teach everyone about finance.”

She says her first attempt at rewriting fairytales with a 
financial spin was aimed at grownups. But she found the 
stories didn’t resonate well. She says she realized the best way 
to teach good money habits was to start with young children. 
Yet, most books written for children were nonfiction and not 
very engaging, Yang says. “It’s a lot more fun to look at the 
world through children’s eyes, so I started writing children’s 
books,” she says.

This led to the Enchanted Collar series, which features Eli, 
a mixed-breed puppy, who is the son of a deceased wolf king. 
Eli is saddled with the task of restoring order in his father’s 
kingdom after a coyote poisons the water, causing citizens 
to go mad. To do this, Eli must find the missing jewels from 
an enchanted collar. Along the way, he hooks up with a pig 
named Earl, and along the way they are joined by Skipper, 
a squirrel. In their travels, the three learn valuable lessons, 
which the readers learn as well.

Besides the book series, Yang devised a series of role-playing 
games where children participate in real-world scenarios, like 
pretending to interview for a job. Used in both the classroom 
and at home, the books and games have been profiled on 
news programs such as CNNMoney and ABC and CBS 
news. She received the 2012 Excellence in Financial Literacy 
Education Award by the Institute of Financial Literacy, a 
nonprofit organization that promotes effective financial 
education and counseling.

Jeanne Shannon, a math and language arts teacher at St. 
Elizabeth Catholic Academy in the New York City borough 
of Queens, says Yang visited her fifth-grade classroom last year 
for five weeks. Shannon says her students read Yang’s books 
and also learned about loans, interest and sales tax through 
role-playing games. They managed play money, keeping track 
of income and expenses typical of the average household. 
When it came to pay “tuition” for school, the students were 
surprised it was so expensive, she says, especially since the 
children were attending a private school themselves. 

“I said, ‘See what it’s like for your parents? They make 
sacrifices to make sure they have the money to pay your 
tuition,’” Shannon says.

She says the book series is unique because it is intended 
for children, not for parents to teach their children about 
money, which some aren’t able to do anyway. Shannon used 
the example of the mother of a student she knew who had 
$25,000 in credit card debt. “That mother felt that if she had 
known at a younger age how to be more careful with her 
money and understood how interest on credit cards worked, 
she would have never found herself in the hole that she’s in,” 
she says.

Shannon says the students enjoyed Yang, and there are plans 
to expand the Enchanted Collar program at the school.

Meanwhile, Yang is enjoying living in her adopted country 
− one where a puppy named Eli can be celebrated in 
the classroom – as she works toward making the world a 
financially better one. “In the United States, there’s this 
freedom that people who live here never fully realize,” she 
says. “You can do whatever your heart desires, and you can go 
anywhere.”
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	 Joanna T. Campbell has joined the Department of 
Management as an assistant professor. Campbell comes to 
Fayetteville from the Mays Business School at Texas A&M 
University, where she studied strategic management with a 
minor in research methodology. She defended her dissertation 
on the effects of top management team personal wealth this 
past spring.
	 “Joanna Campbell is an outstanding new faculty colleague 
in the Management Department,” said Alan Ellstrand, professor 
of management and department chair. “Joanna brings a strong 
research profile to our department. She has already been 
successful in placing her work in corporate governance in the 
top journals in our field.” Those publications include Strategic 
Management Journal and Journal of International Business 
Studies.
	 Campbell, who joined the department in July, is spending 
her fall semester on campus devoted solely to research. 
Her interests include corporate governance, top managers, 
stakeholder management and innovation.

	 She co-authored a paper to be published in Strategic 
Management Journal where she and her colleagues examined 
the effects of the 2010 rule introduced by the Securities and 
Exchange Commission that would allow certain shareholders 
to nominate directors to a company’s board. The rule was 
challenged in court, using the argument that there was 
insufficient evidence the rule would improve shareholder 
value. “Our findings consistently show that the rule 
benefits shareholders, especially for firms with lower board 
independence or greater CEO control,” she says, adding that 
she hopes to share her findings with the SEC.
	 She will teach Business Strategy classes in the spring.
	 Born in Poland, Campbell graduated summa cum laude 
from the W.P. Carey School of Business at Arizona State 
University with bachelor of science degrees in finance and 
economics. She earned a doctorate in management from Texas 
A&M University. While at Texas A&M, she received a dean’s 
award for outstanding research by a Ph.D. student.

Faculty Appointment
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New Walton College 
Management Team in Place
Dean Eli Jones has assembled his management team for the Walton College, choosing six faculty members 
to serve in leadership positions. He says the interim status of these appointments is just a formality to “test 
the chemistry” of the new team.

• Anne O’Leary-Kelly, management professor and holder of the William R. and Cacilia Howard 
Chair in Management, is the new interim associate dean for graduate studies and research. Dean Jones 
says O’Leary-Kelly functions as the chief operating offi cer of the college, allowing him time to meet 
and interact with academics and business leaders inside and outside the Walton College. O’Leary-Kelly 
earned her undergraduate degree in psychology from the University of Michigan and her doctorate in 
organizational behavior and human resource management from Michigan State.

• Gary D. Ferrier is the interim associate dean for undergraduate studies. Ferrier, who had been chair 
of the Economics Department, is a University Professor and holds the Lewis E. Epley Jr. Professorship. He 
has taught economics since 1982 and came to the University of Arkansas in 1993. In addition to Arkansas, 
he has taught in North Carolina, Texas, Denmark, France, Italy and Malaysia. He earned a bachelor of 
arts degree in economics from the University of Wisconsin-Madison and his doctoral degree in economics 
from the University of North Carolina in Chapel Hill.

• Vikas Anand, Management Department associate professor, is serving as interim M.B.A. director. 
Anand said his role would be to ensure that new programs in Panama and India are rolled out effectively, as 
well as to work with faculty, employers, alumni and others to review the M.B.A. curriculum and continue 
to strengthen it. He earned his doctorate from Arizona State and an M.B.A. in international business from 
the Indian Institute of Foreign Trade. He also holds a bachelor’s degree in engineering and a master’s 
degree in physics. His major areas of research include corruption and ethics in organizations, knowledge 
management in organizations and trends in the globalization of business practices.

• Molly Rapert, Marketing Department associate professor, is the Walton College’s interim Honors 
Program director. Rapert has been widely acknowledged for her teaching, including being recognized 
by the university with the 2012 Charles and Nadine Baum Excellence in Teaching Award and the 2011 
University of Arkansas Honors College Distinguished Faculty Award. Rapert earned her undergraduate 
and master’s degrees from the Walton College and her doctorate from the University of Memphis.

• Amy Farmer, Economics Department professor, will serve as interim co-director of the Walton 
College’s Global Engagement Offi ce. Farmer, who holds the Margaret Gerig and R.S. Martin Jr. Chair 
in Business, earned her bachelor of science in mathematics from Purdue University, a master of arts in 
economics and her doctoral degree in economics from Duke University.

• Bill Curington is the new interim chair of the Department of Economics. Curington is a professor 
of economics who had been serving as co-director of the Global Engagement Offi ce. He joined the Walton 
College faculty in 1980 and was promoted to professor in 1989. He earned a bachelor of science degree 
in economics and history from the University of Texas at Austin, a master’s degree in labor and industrial 
relations from Michigan State University and his master of arts and a doctoral degree in economics from 
Syracuse University.
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Molly Inhofe Rapert, associate professor and interim Honors Program director at the 
Walton College, received the Charles and Nadine Baum Faculty Teaching Award at the 
annual Arkansas Alumni Association celebration.  Rapert is passionate about teaching, 
incorporating the unique approach of a readings-based, seminar style, undergraduate 
course which is designed in collaboration with her advisory board of 20 executives. She 
also had a paper published in the Journal of Business Research. (Pictured left)

Viswanath Venkatesh, George and Boyce Billingsley Endowed Chair in Information 
Systems and distinguished professor, received the university’s Faculty Distinguished 
Achievement Award for his research, which focused on understanding the diffusion of 
technologies in organizations and society, such as studying the impact of Internet kiosks 
among poor farmers in India.  He also published a paper in MIS Quarterly. (Pictured 
below left)

John Cole, Marketing Department instructor, was named a fi nalist for the 2012 Dr. John 
and Lois Imhoff Award for Outstanding Teaching and Student Mentorship.

Matthew A. Waller, Garrison Endowed Chair in Supply Chain Management, Supply 
Chain Management Department chair and professor, and Brent D. Williams, assistant 
professor in the Supply Chain Management Department, won the 2012 Bernard J. La 
Londe Best Paper Award for his co-written article “Top-Down Versus Bottom-Up Demand 
Forecasts: The Value of Shared Point-of-Sale Data in the Retail Supply Chain.”

John E. Delery, Raymond F. Orr Chair in Management and professor, was one of the 
keynote speakers at the 2012 annual conference of the Association for Human Resources 
Management in International Organizations in Vienna, Austria. (Pictured opposite)

Javier Reyes, associate professor in the Economics Department, was recognized with the 
Honors College Distinguished Leadership Award.  He and Raja Kali, ConocoPhillips 
Chair in International Economics and Business and associate professor, had a paper 
accepted for publication in the Journal of Development Economics.  

Alan E. Ellstrand, Charles C. Fitchner Chair and professor, and Jon Johnson, Walton 
College Professor in Sustainability, academic director of the Sustainability Consortium, 
executive director of the Applied Sustainability Center and professor, had a paper accept 
for publication in the Southern Management Journal.

Tracey A. Sykes, assistant professor in the Information Systems Department, had a paper published in MIS Quarterly.

Linda A. Myers, Garrison/Wilson Chair in Accounting and professor, is a recipient of the Contemporary Accounting Research 
Outstanding Reviewer Award. She and James Myers, Accounting Department professor, had a paper accepted for publication 
in The Accounting Review.

Gary Peters, Doris M. Cook Chair in Accounting and professor, and Vernon Richardson, S. Robson Walton Chair in 
Accounting, Accounting Department chair and professor, had a paper accepted for publication in Contemporary Accounting 
Research, and a paper published in MIS Quarterly.

Shawn Huang, assistant professor in the Accounting Department, had a paper accepted for publication in the Journal of 
Accounting and Public Policy.

Pankaj Setia, Information Systems Department assistant professor, had a paper published in Information Systems Research.

Faculty/Staff Focus
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Rajiv Sabherwal, Edwin and Karlee 
Bradberry Chir in Information Systems, 
Department of Information Systems chair 
and professor, had a paper published in 
Decision Sciences.

Cary Deck, professor in the Economics 
Department, and Jingping Gu, assistant 
professor in the Economics Department, 
had a paper accepted for publication 
in the Journal of Economic Behavior 
and Organization. Jingping Gu, also 
had a paper accepted for publication in 
Economics Letters.

Wayne Y. Lee, Alice Walton Chair in 
Finance, Garrison Chair in Finance 
and professor, Tim Yeager, Arkansas 
Bankers Association Chair in Banking 
and associate professor, and Jeff Jones, visiting faculty, had a paper accepted for publication in the Journal of Banking and 
Finance. Lee and Yeager also had a paper published in the Journal of Financial Intermediation.

Deck, Reyes and Chris Rosen, Management Department associate professor, had a paper accepted for publication in the 
Journal of Economic Behavior and Organization. Rosen also had one paper accepted and one paper published in the Journal 
of Management.

Betsy Howlett, Marketing Department professor, and Scot Burton, Walmart Chair in Marketing and distinguished professor, 
had a paper accepted for publication in the Journal of Public Policy and Marketing.

Jeff Murray, R.A. and Vivian Young Chair, Marketing Department chair and professor, was invited to present Canon of 
Classics at Oxford University in the United Kingdom.

Steven Kopp, Marketing Department associate professor, had a paper accepted for publication in the Journal of Business 
Logistics.

Ronn Smith, Marketing Department assistant professor, had a paper accepted for publication in the Journal of Business 
Logistics.

Venkatesh and John Aloysius, Supply Chain Management Department associate professor, received a grant for Mobile Point-
of-Sale and Loss Prevention: an Assessment of Risk.

Jason Adams, assistant director of the Honors Program, was selected as the professional and non-faculty-administrative 
University of Arkansas employee of the quarter and employee of the fi rst quarter for the Walton College.

Judith A. Neal, director of the Tyson Center for Faith and Spirituality in the Workplace and author of The Spirit of Project 
Management, has been included by Good Business New York in its list of 25 women who are creating a better world through 
work and business.  

The Applied Sustainability Center received a grant for Sustainable Energy Scorecards and Education for Municipalities. 
Michele Halsell is the center director.
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Tragedy into Legacy
	 The families of Wyndell and LaKeysha Greene have turned 
a tragedy into a legacy with the establishment of the Wyndell 
Kyle and LaKeysha Michelle Greene Family Memorial Endowed 
Scholarship. 
	 In May 2010, Wyndell (MBA ’98), LaKeysha (BSBA ’97, 
M.Ed. ’99) and their two children, Wesleigh and Kyle, were 
involved in a tragic car accident near Terrell, Texas. The accident 
killed LaKeysha and the children and left Wyndell badly burned. 
He passed away from complications several months later. Theirs 
is the story no family wants to experience. However, the extended 
families of Wyndell and LaKeysha are making a heartbreaking 
situation more heartwarming with the creation of this scholarship.
	 The gift from the Wyndell Kyle Greene Estate established 
an Access Arkansas scholarship and received a one-third match 
from the Pat and Willard Walker Family Need-Based Scholarship 
Challenge. The scholarship will benefit students who are 
residents of St. Landry Parish, Louisiana, or Lafayette County, 
Arkansas, where Wyndell and LaKeysha were from, respectively.
Closer consideration is also given to any student who attended 
the Technology Awareness Program sponsored by the Walton 
College.
	 Wyndell Greene’s brother, Bill, said, “The Wyndell Kyle 
and LaKeysha Michelle Greene Family Memorial Endowed 
Scholarship was established to honor and strengthen their legacy 
by extending educational opportunities to generations of students 
in the future who find themselves motivated and prepared for 
continuing education but don’t quite have the financial resources 
to make it happen.” Wyndell and LaKeysha led philanthropic 
lives and often volunteered their time and resources to charitable 

organizations. “They both firmly believed in educational 
advancement as a door opener and gateway to a better life for 
individuals and families,” Greene said.
	 The decision to establish the scholarship at the University of 
Arkansas and Sam M. Walton College of Business was obvious 
to the families. As a student, Wyndell was involved with the 
Technology Awareness Program, which promotes interest in the 
study of information technology to under-represented groups in 
high school. And, as an alumna, LaKeysha served on the Walton 
College’s Business Alumni Advisory Council. Greene said, “We 
all knew the University of Arkansas at Fayetteville held a very 
special place in their hearts. To the chagrin of many family 
members who rooted for 
LSU in the annual ‘Battle 
for the Golden Boot’ that 
we all watched religiously 
every Thanksgiving holiday, 
Wyndell and LaKeysha 
were proud Razorbacks 
who shouted and cheered 
gleefully when Arkansas 
would win.”
	 Wyndell and LaKeysha’s 
families want them to be 
remembered as “spiritually-
led individuals who took 
‘The Golden Rule’ of loving 
one’s neighbor as they loved 
themselves to heart.” Their 

passion and 
commitment 
to family, faith 
and education were instilled in Wesleigh and Kyle, 
and they hoped their children would grow up to 
give back to the community as they did. Bill Greene 
noted, “As fate would have it, their last day together 
as a family was spent volunteering and helping 
the community. This scholarship in their names 
continues to help the community and preserves their 
commitment to education and the development of 
a solid foundation for others – others who will live 
‘The Golden Rule’ and pay it forward as they did.” 

Friends of Wyndell and LaKeysha who wish to 
contribute to the growth of this scholarship fund can 
contact Elizabeth Johnson, development manager, at 
(479) 575-3268 or ejohns@walton.uark.edu. 

Family honors 
the memory of Wyndell, LaKeysha, Wesleigh and Kyle Greene

f g p
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 This past New Year’s Eve, 
revelers in downtown Fayetteville 
greeted 2012 with a new taxi cab 
service − one with a minimal 
carbon footprint. Green Cab Co. 
made its debut by offering safe 
rides for those who had a little too 
much fun or simply wanted a safe 
ride home.
 Several months later, the 
black hybrid automobiles can be 
seen all over Northwest Arkansas, 
and the company’s co-owner, 
Brad Audrain, says he is already 
making plans to expand.
 “We try to use every new 
innovation and less energy than other cab 
companies here or anywhere else in the 
country,” he says.
 But driving cars with a lesser carbon 
footprint isn’t all the company does to stay 
green, Audrain says. It uses iPhone card 
swipe devices for credit transactions and 
offers electronic receipts via email, though 
drivers will provide paper receipts when 
asked, he says. Passengers are also not 
allowed to smoke in the vehicles.
 A graduate of the Walton College in 
2006, Audrain says he still refers to his 
textbooks when it comes to managing the 
dozen or so dispatchers and drivers who 
make up the business. They also come in 
handy when working with independent 
contractors, he says.
 Though he grew up in Memphis, 
Audrain says one of the primary reasons he 
chose to attend the University of Arkansas 
was because it was his family’s alma mater.
 “With parents, grandparents and great-
grandparents on both sides of my family 
having attended the U of A before me, it 
was the obvious choice,” he says. “I was 
a huge Razorback fan since the day I was 
born.”
 He selected a business management 

major because it is a broad fi eld that can 
be applied to any facet of his professional 
life. He wouldn’t know, until years later, 
how he would apply that knowledge, he 
says.
 “I had great experiences with Walton 
College, and I’m proud I was able to 
graduate there,” he says.
 He confesses, however, that he wishes 
he had paid more attention to his studies 
as an undergraduate and advises new and 
prospective businesses to not dismiss any 
subjects being taught in the classroom.
 “The stuff you don’t think matters, it’s 
there for a reason,” he says. “The professors 
and administrators know what they are 
doing, and you’re there for a reason.”
 After graduation, Audrain enrolled 
in law school with plans to become a 
lawyer. He earned a law degree, and even 
practiced for a year. But, he says, the legal 
profession was never for him.
 A new career opportunity came 
through a conversation he had with Sarah 
Sparks Diebold, whom he shares Green 
Cab Co.’s co-owner title, along with Matt 
Powell. Diebold was looking at some 
ideas for a niche business in Northwest 
Arkansas, and the two explored ways to 

make a difference in the community. 
When they discovered an environmentally 
friendly cab company in Madison, Wis., 
Audrain researched the idea and Powell 
joined forces. After “fi ve or six” months of 
planning, Green Cab Co. secured an offi ce 
in downtown Fayetteville in November 
with a fl eet of four Toyota Priuses in place 
New Year’s Eve.
 Now, the cabs run routes all over the 
area, including to the Northwest Arkansas 
Regional Airport in Highfi ll. He says his 
customers are of all ages, whether it be 
professionals doing business in the area, 
people stranded due to auto troubles 
and, of course, the late-night visitors on 
Dickson Street. “It’s everyone from across 
the board,” he says.
 As for Green Cab Co.’s future, 
Audrain would like to increase his fl eet 
and, perhaps, expand into other college 
towns in the mid-South. He says Green 
Cab will continue to use either hybrid 
autos, like the Prius, or electric cars once 
they become more mainstream.
 He says this fi ts in with Fayetteville’s 
personality.
 “They like to keep things funky around 
here, and so do we.”

Brad Audrain
BSBA ’06
Co-owner of 
Green Cab Co.
Fayetteville

Alumni Focus
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 Jody Bland has advice for those 
considering graduate school.
 “Prepare early and prepare often,” he 
says.
 Bland speaks from experience. He 
earned his degree in economics and 
fi nance in 2011 from the Walton College 
and is now a graduate student pursuing 
a master of science degree in economics 
and philosophy at the London School 
of Economics and Political Science. 
He says his experiences in the Walton 
Honors Program allowed him to compete 
at the state and local level and on the 
international stage as well.
 “As the only American in my graduate 
program, I’m constantly reminded of 
my roots,” he says. “Such a fact provides 
strong motivation to represent the Walton 
College and my state as best as my abilities 
allow.”
 He says students wishing to pursue a 
highly technical graduate degree, such as 
economics or fi nance, should take as many 
math and statistics courses as are offered. 
Students should also begin preparing 
personal statements before their senior year 
to better compete with other applicants.
 “The student-focused nature of the 
Walton Honors Program allowed me 
to receive individual-specifi c advice, 
guidance and recommendations that are 
unheard of at larger, more ‘prestigious’ 
universities,” he says.
 Growing up about 40 miles south 
of Fayetteville in Alma, Bland became 
interested in public policy and had initially 
planned to go to law school following 
graduation. After his freshman year, 
however, he attended a summer program at 
the London School of Economics and fell 
in love with both the city and the school. 

By his senior year, he decided to forego 
law school when he realized graduate 
school would provide all of the education 
and opportunities necessary to achieve his 
goals.
 As a Walton College undergraduate, 
Bland was active in politics both on and 
off campus. He served for two years as 
chapter president of the University of 
Arkansas’ Young Democrats and two years 
as chief justice of the Associated Student 
Government’s Judiciary. Off campus, 
he was involved in local- and state-
level politics by working on campaigns, 
organizing fundraisers and serving as a 
Washington County representative on 
the Democratic Party of Arkansas State 
Committee. Outside of politics, he 
served as vice president for the Sigma Nu 
fraternity on campus.
 After graduation, Bland interned 
with Amazon.com as a summer fi nancial 
analyst. His duties involved developing 
an analysis of the facility-wide cost 

implications resulting from a recent 
corporate acquisition and developing a 
recommendation to alleviate any potential 
productivity losses associated with it.
 After he graduates from the London 
School, Bland will begin work with 
Ernst and Young’s consulting practice in 
Dallas. He hopes to eventually follow his 
passion back into public service. Private 
sector experience with a top consultancy 
will provide him business insight that is 
essential to serve at the public level, he 
says.
 This brings another piece of advice, 
this time directed at undergraduate 
students  considering enrolling in the 
Walton Honors Program.
 “Do it,” he says. “You won’t regret 
the time you spend in the program. You’ll 
make great friends for life, be provided 
with ample networking opportunities and 
graduate into a situation that could literally 
put the world within your grasp.”

Jody Bland
BSBA ’11
London School of 
Economics 
Graduate Student

Alumni Focus
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 Coming from the small Ozark 
mountain town of Jasper, Jennifer Duncan 
says she was quite shy when transitioning to 
campus life at the University of Arkansas. 
After attending school with the same 30 
or so students from kindergarten through 
high school, the University of Arkansas 
seemed overwhelmingly larger. Finding 
her place took a little time.
 Enrolled at the Walton College, 
she found herself envious of the student 
ambassadors who gave tours and promoted 
the university. She wanted to do it, but she 
just couldn’t overcome her shyness.
 A lot has changed since then.
 Now, as a recruiter for the university’s 
Offi ce of Admissions stationed in Dallas, 
Duncan gives presentations to packed 
high school auditoriums and other large 
gatherings. Her travels take her all around 
Dallas County and four neighboring 
counties as well, where she visits schools, 
college fairs, alumni board meetings and 
any other place she can spread the word 
about the University of Arkansas.
 She credits the Walton College for 
bringing her out of her shell, even if she 
doesn’t use her accounting degree in the 
conventional sense. She says the group 
presentations required in her business 
classes had a lasting effect.
 “The more we had to do group 
presentations, the more comfortable 
I was with talking and working on my 
presentation skills,” she says. “That has 
helped me tremendously throughout life.”
 Duncan’s high school teacher, 
the one who made it “so fun to learn,” 
inspired her to major in accounting. This 
led Duncan to think about becoming an 
auditor because the job requires meeting 
people − something she enjoys. Yet while 
working toward her degree, she was also a 

work-study student in 
the admissions offi ce. 
She liked it, and the 
admissions staff liked 
her; they found a place 
for her after graduation.
 Following many 
years of working on 
campus, Duncan is 
now the offi ce’s fi rst, 
and only, regional 
recruiter stationed 
away from Fayetteville. 
She fi nds Dallas area 
students are already 
familiar with Walton 
College. She attributes 
it to a strong presence 
by the Arkansas Alumni 
Association, featuring 
Arkansas Connections 
luncheons with visits 
from Walton College 
faculty. Dallas also features one high-
profi le Walton College alum: Dallas 
Cowboys owner Jerry Jones, who was 
named in 2010 to the Arkansas Business 
Hall of Fame. 
 “Though I’m not doing accounting, I 
still get to talk about my experiences, both 
while at the university and the Walton 
College,” she says.
 This is useful, she says, because she 
fi nds the majority of students who plan to 
attend the University of Arkansas sign up to 
be business majors. She tells them about 
Freshman Business Connections, which 
helps acclimate students during their fi rst 
year of college life, the communications 
classes and, yes, the group presentations. 
Also, if they return to Dallas after 
graduation, they will fi nd many alumni 
connections, she says.

 Duncan also has a message for those 
who are shy: “There’s a place for them in 
the Walton College.”
 

Jennifer Duncan
BSBA ’03
Senior Assistant Director
Enrollment Services Admissions
University of Arkansas
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The RFID Research Center has opened its expanded research 
facility – a new home that showcases the most complete 
simulation facility for supply chain technology operating today. 

The facility on the south side of Fayetteville is the third 
location for the center since it was founded in 2005 as part of 
the Information Technology Research Institute.

Radio frequency identifi cation, or RFID, uses a wireless system 
to transmit data from tags on products to a receiver for the 
purpose of identifying and tracking the product through the 
supply chain. 

“After seven years of intensive research into emerging 
technology in the retail supply chain, we’ve been able to build 
the most complete supply chain technology simulation facility 
operating today,” Justin Patton, managing director of the RFID 
Research Center, said. 

The expanded facility includes improvements to the 
demonstration, research and laboratory areas and means a 
larger scope for the center’s mission. New areas for the study 
of emerging supply chain and retail technologies are planned 
for future development, further expanding upon the current 
on-site educational opportunities for students and visitors. The 
facility also houses testing areas and offi ce amenities for board 
member companies and associated businesses of the University 
of Arkansas RFID Research Center.

“RFID is currently undergoing a very rapid adoption cycle, and 
the new center will continue to serve as a jumping off point 
for most new RFID retail pilots,” Patton said. “We now have 
the opportunity and resources to start combining RFID with 
other emerging retail technologies. This is where it gets really 
exciting. With the huge upheaval in physical retail stores as 
well as the addition of mobile purchasing and the Internet, the 
supply chain of the future is being completely rewritten with a 
new focus on technology. The new center puts the University 
of Arkansas fi rmly at the forefront of these efforts.”

The facility is a 20,000-square-foot existing warehouse space, 
roughly twice the size of the center’s previous location. The 
grand opening, the fi rst opportunity for the public to view the 
newly remodeled lab areas, was the culmination of design 
plans that were unveiled at the center’s seven-year anniversary 
event in June. 

More than 30 industry-leading companies joined forces with 
the University of Arkansas to found the research center to 
support a multidisciplinary, neutral, third-party research and 
testing facility. The RFID Research Center offi cially opened 
its fi rst laboratory on June 10, 2005, after receiving $2 million 
in total commitments from sponsors.

 Teradata, the global leader in 
enterprise data warehousing and analytic 
technologies, began partnering with the 
University of Arkansas in 2000 to provide 
processing of large datasets on corporations 
such as Dillard’s, Tyson Foods Inc. 

and Walmart to students and faculty for research and teaching 
purposes. The University of Arkansas is the only university that has 
an academic-only Teradata system and shares those resources with 
faculty and students world wide.
     “Having such a powerful data warehouse system coupled with 
large datasets provides learning opportunities that would not 
otherwise be possible,” said David Douglas, university professor in 
the Information Systems Department. 
    It is predicted that there will be a 50-fold growth in data by 
2020. Systems for storing and organizing digital data will become 
increasingly more important, Douglas said.
    Teradata not only provides the hardware and software for the 
database but also takes care of the upgrades and maintenance of 

the system.  With the support of 
Joe Rarey, the Walmart account 
team leader, Teradata upgraded 
the university’s systems in 2005 
and again in November 2010.
    “The datasets provide Teradata 
University Network (TUN) 
faculty and students worldwide 
access to millions of rows of 
data,” Rarey said. “It’s imperative 
students have access to this 
volume of real-world information 
if they are to graduate understanding the big analytical challenges 
of business.” 
    According to TUN, Teradata, has a force in business technology 
more than 30 years, is consistently ranked as a leader in the Data 
Warehouse industry businesses space. 
     “We are exceptionally thankful to Teradata, TUN and Joe Rarey 
for all the great support for our academic programs,” Douglas said.

RFID Research Center Gets a New Home
Expands focus on the business value of retail technology

Rarey



 22     Sam M. Walton College of Business          waltoncollege.uark.edu waltoncollege.uark.edu         WALTONPerspective  Winter 2012     23

Trei Dudley, the Boys & Girls Clubs of America 2012-2013 
National Youth of the Year, knew she wanted to move away from 
her home in Lawrence, Kan., when she went to college -- just not 
too far away.

“I chose to attend the University of Arkansas for a couple different 
reasons,” Dudley said after returning from a trip to Washington, 
D.C., where she was recognized with the Youth of the Year honor.  
“I wanted to be away from home, but not too far because I know I 
am going to miss my family.  I also heard about Arkansas’ amazing 
business program.

“Lastly, when I found out about the New Arkansan Non-Resident 
Tuition Award Scholarship and was awarded it, I just knew this 
was the place for me!”

Dudley – her fi rst name is pronounced “tray” – is an 18-year-old 
freshman in the Walton College and a 2012 graduate of Free State 
High School in Lawrence. “Trei is the kind of high-achieving, 
engaged student the Walton College attracts and the kind it has 
dedicated itself to educating as future leaders in our state and 
nation,”  Walton College Dean Eli Jones said.

She has been involved with the Boys & Girls Club of Lawrence 
since she was in kindergarten. 

Being the oldest of three siblings at home she felt it was her 
responsibility to shield them from some of the things she had 
seen and experienced. “I became the ‘mother hen’ once my 
mom became a single parent, and I did a lot of maturing at an
early age,” Dudley said. “Because I did protect my siblings, I never

“The Boys & Girls Club had a huge 
infl uence on my life,” she said. “Growing 
up, there were many obstacles at home that 
I was faced with.”

expressed myself.  But when I went to the Boys & Girls Club, I 
met mentors, Laura Wagner and Jen Williams, who made that 
easy for me to do.  

“They listened whenever I needed to talk and always comforted 
me.  I felt super comfortable with these two and they helped 
me come out of my shell and express myself.  Once I started 
working as a staff member, the club continued to infl uence my 
life.  The different kids that I have worked with, some who have 
similar stories as mine, have really pushed me to strive harder in 
everything that I do to set a good example for them.”

Dudley also volunteered at a local community center in Lawrence, 
at church and at a soup kitchen. She was a certifi ed volunteer 
for Family Promise, an agency that provides shelter, food and 
programs to help homeless families. 

She plans to continue to work with young people. After college, 
she would like to open a nonprofi t organization that helps high 
school students prepare for and transition into college.

“Some of the goals that I have set for myself are simply to continue 
doing my best and being involved,” she said. “I want to continue 
volunteering within my new community and do things that are 
going to better me.”

University of Arkansas Business Student 
Named Boys & Girls Clubs ‘Youth of the Year’
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The Walton College is offering a degree program in Panama next 
spring that will allow students there to earn a master’s degree in 
business administration. The Walton College and a governmental 
agency in Panama signed an agreement in September to cooperate 
on the program.

 “The Walton College is pleased and 
excited to be able to offer its highly ranked 
M.B.A. program to students in Panama 
who are preparing themselves to bring 
new economic growth to that nation,” 
Walton College Dean Eli Jones said.

“The Walton College faculty will deliver the same level of 
rigorous instruction and share the same expertise as they do for 
our students on campus.”

The 13-month academic program will be taught by full-time 
faculty from the Walton College in a mix of online and in-class 
sessions. Each class will be packaged as a four-week session with 
about 32 hours of in-class instruction by Walton College faculty 
members and 16 hours of online interaction. The degree will 
be offered in cooperation with the Universidad de Panama in 
Panama City.

Dean Jones signed the agreement along with U of A Chancellor 
G. David Gearhart, Panamanian President Ricardo Martinelli 
and Ruben Berrocal, Panama’s national secretary of science, 
technology and innovation. President Martinelli is a Walton 
College alumnus who earned a bachelor’s degree in business 
administration in 1973.

“This opportunity serves as one more example of the University 
of Arkansas’ international reputation for excellence,” Gearhart 
said. “Furthermore, outreach opportunities such as this one open 
many doors for our students and graduates as well as for our state’s 
businesses, industries and entrepreneurs.”  

The Walton College was specifi cally invited to develop the 
innovative program by Panama’s National Secretariat for Science, 
Technology and Innovation. Through the expertise of the Walton 
College and the secretariat, the program will prepare professionals 
to contribute to the economic development of Panama.

The program is tentatively slated to begin in March 2013. The 
courses will be taught in English. Those wishing to enroll will 
have to meet the same admission requirements as a student 
enrolling in the on-campus program in Fayetteville.

Marion Dunagan, assistant dean for graduate programs, said 
offi cials had been working for the past year to refi ne the program. 
“Our focus will be on an innovative curriculum designed to create 
educated M.B.A.s focused on expanding economic opportunities 
in Panama,” she said. 

Approximately 12 full-time Walton College faculty will teach 
courses in Panama and interact with students online. 

Walton College 
offers MBA in Panama

PANAMA
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Students and faculty traveled to Mozambique in the summer of 
2012 to assist a company that is addressing the problems of poverty 
and hunger in the African nation through economic development 
and job creation.

Eleven students from the Sam M. Walton College of Business, the 
Dale Bumpers College of Agricultural, Food and Life Sciences 
and the College of Engineering traveled to Mozambique for a 
proof of concept program with New Horizons Farm. The trip was 
an expansion of the Global Community Development (GDC) 
Program, an innovative and unique service-learning experience 
offered at the University of Arkansas.

The GDC program began in 2006 when the University of 
Arkansas, in collaboration with Peacework Development Fund, 
initiated a fi ve-year partnership with a community in Belize. 
This was the fi rst interdisciplinary, international service-learning 
experience offered at the university. Faculty and students from 
various colleges work together across disciplines to address issues 
and challenges faced by a community in need in an emerging 
economy. 

Amy Farmer, director of the Global Community Development 
Program and interim co-director of the Walton College Offi ce 
of Global Engagement, said of the Mozambique trip, “This 
experience was more than any of us could have wished for. By 
immersing themselves in the culture, working side-by-side and 
befriending local workers, and experiencing the diffi culties of 
both life and doing business in Africa, students universally had 
life changing experiences. They not only returned home with a 
true appreciation for their lives, but for their education and what 
it can mean for their ability to affect change in the world.”

New Horizons Farm is a vertically integrated poultry company 
located near Nampula. The company develops employees and 
their families and provides outreach to improve the lives of those 

in the community. New Horizons Farm’s vision coincides with the 
mission of the GDC program in terms of community development, 
and it shares a commitment to develop students personally and 
professionally in service and international development work.  
A University of Arkansas alumnus, a partner in the company,  
provided $45,000 in seed funding to launch the program. 

Students worked in multiple sectors of the poultry operation, from 
collecting eggs to bringing them to the hatchery to packaging 
cleaned birds for sale in the market. They also helped growers 
in the Nampula community give vaccines and supplied general 
advice on the well being of the birds. Some of the students worked 
with Eggs for Africa, helping deliver eggs throughout the city, as 
well as working with the organization’s accounting system. Others 
helped in the feed mill to calculate rations and vitamin mixes to 
be dispensed to growers. 

This experience allowed students to engage in the business 
directly, learning about the specifi cs of the poultry business in 
Africa, and at the same time studying business, marketing and 
engineering challenges in a global context. They also worked with 
an orphanage and a school connected with New Horizons Farm.

Upon returning, one student wrote: “The mothers and children 
I met in Africa infl uenced me more than they could know with 
their happiness with what they have been given, and it is an 
experience like this that makes me feel renewed and excited about 
making the best of what I have every day and learning all I can 
and working hard now so that hopefully someday I can positively 
infl uence others. I am so glad I had this chance to travel, and I 
would beg everyone I know to take a trip like this and open your 
heart to what the world can teach you.”

Students Aid Economic
Development in Mozambique

MOZAMBIQUE
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Rachel Atterstrom didn’t have much trouble summing up her 
summer experience working with businesses in Ghana owned and 
run by women. She did it in three words: “Sweaty. Challenging. 
Eye-opening.”

She and 13 other students, along with their faculty mentors, 
were sent by the McLarty Global Fellowship Program to 
Ghana during the summer of 2012 to work on projects to 
help small- to medium-sized women-led businesses in that 
African nation. 

“So many study-abroad programs just kind of take the 
group of students and shuttle them around, without 
any real hands-on experience relevant to what they’re 
studying,” Atterstrom said. “With Ghana, we got the 
best of both worlds – weekends were reserved for group 
trips to cool places, and during the week, we put our noses to 
the grindstone and walked away with some incredible business 
experience.”

The program included four students from the Sam M. Walton 
College of Business, six from the J. William Fulbright College 
of Arts and Sciences and four from the Clinton School of Public 
Service. The program was in partnership with the Vital Voices 
Global Partnership, the leading non-governmental organization 
working on women’s empowerment. The project was supported 
through the philanthropy of Donna and Thomas F. “Mack” 
McLarty and came about through an initial concept plan 
developed by Vital Voices and the Global Engagement Offi ce of 
the Walton College.

Ten students consulted with two women-owned businesses in the 
city of Accra in Ghana to help build and expand the businesses. 
That team was led by Vernon Richardson, S. Robson Walton 
Chair of Accounting and chair of the Accounting Department, 
and April Seggebruch, a Walton College M.B.A. graduate and 
instructor in the Management Department. Three students were 
in the Clinton School’s Master of Public Service program, three 
were from the Fulbright College Honors Program, two were 

from the Walton College Honors Program and two were Walton 
M.B.A. students. The team spent four weeks in the African nation 
working with two businesses Homefoods and Edentree.

Atterstrom worked on the team that consulted with Homefoods, 
a company that primarily packages palm oil and distributes it to 
vendors all over Ghana and internationally. Atterstrom’s group 
was told that Homefoods suffered from an excessive turnover of 
employees. “Through focus groups and interviews, we discovered 
that some of the main issues with the employees stemmed from 
the fact that they struggled to identify with the company, did not 
see how their role played a part in driving Homefoods’ success 
and therefore felt undervalued for the hard, physical labor they 
put in.”

Homefoods has signifi cant expansion plans beyond palm oil 
but had been limited by the capabilities and commitment 
of their employees. “We performed a human resource study 
and recommended a new mission statement, a process for 
communicating job policies and employee recognition practices,” 
Richardson said.  “The work was warmly received and is currently 
being implemented.”

Edentree sources and cleans vegetables for sale in supermarkets 
and restaurants.  Richardson said Edentree has aggressive growth 

plans but was having a diffi cult time fi nding affordable 
loans.  “Therefore, we decided to focus on making them 

more profi table. We focused primarily on enhancing 
the relationships with their growers and fi nding more 
profi table ways to source their products from their own 
farm and outgrowers.” The project helped Edentree 
understand that in many cases they were not making 
profi t on some of the produce and encouraged them to 

look for lower cost alternatives.

A team of four students, led by Anne O’Leary-Kelly, 
interim associate dean and holder of the William R. and 

Cacilia Howard Chair in Management, and Margaret Reid, chair 
of the Political Science Department in the Fulbright College, 
conducted research on women-owned enterprises in Ghana. 
They spent three weeks in Ghana.

Vital Voices Global Partnership, created in 2000 as a nonprofi t, 
non-governmental agency, grew out of the Vital Voices Democracy 
Initiative established in 1997 by then-First Lady Hillary Rodham 
Clinton and former Secretary of State Madeleine Albright after 
the United Nations Fourth World Conference on Women in 
Beijing to promote the advancement of women as a U.S. foreign 
policy goal. Vital Voices Global Partnership endeavors to identify, 
invest in and bring visibility to extraordinary women around the 
world by unleashing their leadership potential to transform lives 
and accelerate peace and prosperity in their communities.

Atterstrom, a political science and English major, said she didn’t 
have much business experience – or interest – before she worked 
with the Ghana group. But that has changed. “The experience 
helped me recognize that I do have personal strengths that are 
absolutely applicable to a business context and have since been 
interviewing for jobs in the consulting fi eld.”

trips to cool places, and during the week, we put our noses to 

loans.  “Therefore, we decided to focus on making them 
more profi table. We focused primarily on enhancing 
the relationships with their growers and fi nding more 
profi table ways to source their products from their own 
farm and outgrowers.” The project helped Edentree 
understand that in many cases they were not making 
profi t on some of the produce and encouraged them to 

look for lower cost alternatives.

A team of four students, led by Anne O’Leary-Kelly, 
interim associate dean and holder of the William R. and 

Students Give
Ghana‘Vital’ Aid

GHANA
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Name (please print)

Street

City, State, Zip Code

Phone (home, work, or cell)

I would like to make a one-time contribution to the Molly 
Rapert Walton College Alumni Society Scholarship Fund of:

$10 $25 $50 $100

Other amount: $

I would like to make a pledge of $ for      year(s)
(5 year maximum)

Yes, I am employed by a company that matches 
charitable donations.                        Company name.

OR

Payment by:

Check enclosed
(payable to THE UNIVERSITY OF ARKANSAS FOUNDATION, INC)

Credit cards accepted over the phone.

Please call me at:

I’ll call at my convenience: 479.575.3268

Mail to:
Elizabeth Johnson
1 University of Arkansas
Business Building 117
Fayetteville, AR 72701

At their spring 2012 meeting, the Walton College Alumni Society Board 
of Directors created the Molly Rapert Walton College Alumni Society 
Scholarship to provide a merit-based scholarship to a worthy business 
student and honor beloved marketing associate professor Molly Rapert. If 
you are a former student of Molly’s or are interested in contributing to this 
merit-based fund, please consider making a donation today. 

Like most other students 
in the Walton College 
Honors Program, Dylan 
Breeding strives for 
excellence in all that he 
does. With Breeding, 
though, that has meant 
excellence on the football field as a member of the 
Arkansas Razorbacks as well as in the classrooms of the 
Walton College.

In December, the senior punter from Hoover, Ala., 
was named a first-team Capital One Academic All-
American.

Breeding tried out for a spot on the Arkansas Razorback 
football team in 2009 when he discovered the squad 
needed a talented punter. During his first season 
in 2009, he kicked his way to success as the starting 
punter. That season Breeding punted in the Liberty 
Bowl, the Sugar Bowl the next season and then in the 
2012 Cotton Bowl, in a win that ranked Arkansas No. 
5 in the nation.

Even with the pressure he endures as the starting punter 
for the Arkansas football team, Breeding still finds 
time to excel as a Walton College student. Along with 
training, practice and travel to away football games, 
Dylan is in the Walton College Honors Program. He 
acknowledges that the time demands of his sport and 
Arkansas’ expectation of high levels of success, makes it 
tough to balance schoolwork and his time on the field.

“Even at times when the workload seems overwhelming, 
I know that it is preparing me to handle the pressures of 
a work environment effectively in the future,” Breeding 
said. “I embrace the work because I realize the long 
term benefits.”

His goal is to play professional football, but he also is 
intrigued by marketing concepts.  Breeding says sports 
marketing would “obviously be the way to go.” He 
admits he has been inspired by the Honors Program to 
work at a higher level.

“I know firsthand that being a Razorback is special, and 
I feel the privilege of being an honors student in the 
Walton College is special as well. My time as a student 
in the Walton Honors Program has been enriching, 
and I would never trade the experience I’ve gained for 
anything.” 

Molly Rapert 
Walton College 
Alumni Society 
Scholarship

Dylan Breeding Strives For 
Excellence
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Eating, Greeting and Competing

This year’s Bon Appétit was another success! Thanks 
to our teams of celebrity caterers, we raised over 
$2,700 for the Molly Rapert Walton College Alumni 
Society Scholarship and, as promised, served up six 
tasty dishes for our guests. Keep in touch through the 
college’s Facebook, Twitter and Instagram activities 
and through the Walton College Alumni Society at  
waltoncollege.uark.edu/alumni

                 membership form

Name (please print)

Graduation year and degree(s)

Spouse’s name (for joint options)

Spouse’s grad year and degree(s)

Street Address

City, State, Zip Code

E-mail

Phone (home, work, or cell)

Recent Graduates (up to 5 years after graduation)
Individual ($25)

Joint ($30)

Individual Lifetime ($750 1 time; $850 
5 yr. installment)
Joint Lifetime ($1000 1 times; $1100 
5 yr. installment)

Alumni & Friends (anyone can be a member)
Individual ($45)

Joint ($50)

Individual Lifetime ($750 1 time; $850 
5 yr. installment)
Joint Lifetime ($1000 1 times; $1100 
5 yr. installment)

Golden Graduates (40 or more years after graduation)
Individual ($25)

Joint ($30)

Individual Lifetime ($400)

Joint Lifetime ($500)

Faculty/Staff (available through payroll deduct)
Individual ($25)

Joint ($30)

Individual Lifetime ($750 1 time; $850 
5 yr. installment)
Joint Lifetime ($1000 1 times; $1100 
5 yr. installment)

JOIN TODAY!

Your membership 
dues support student 

scholarships and 
automatically make you 
a member of the Walton 
College Alumni Society
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Student Focus

Maurice Atkinson remembers 
the day he stepped out of his 
English class in a community 
college in upstate New York to 
fi nd students gathered in front 
of a television set. He thought 
they were watching an action 
movie that was set in New York 
City. But it was no movie.

The World Trade Center was 
under attack. It was personal 

for Atkinson, who grew up in Brooklyn, because his father worked 
there at times. When Atkinson learned his father was fi ne − he had 
decided to work at home on Sept. 11, 2011 − everything changed. 
Atkinson left school and immediately enlisted in the Army. He was 
going to get Osama bin Laden, the terrorist behind the attacks.

However Atkinson was sent to Iraq as an Operation Iraqi Freedom 
team leader, serving in warlike conditions in areas that included 
Baghdad and Tikrit. When a freak accident temporarily paralyzed 
him from the waist down, he was sent back to the United States to 
recuperate.

His journey to the University of Arkansas and the Walton College 
was a long and winding one, fi lled with self-discoveries and much 
physical therapy. At fi rst, he wanted to be a lawyer. In preparation, he 
earned a bachelor’s degree in English literature, graduating summa 
cum laude at the North Carolina Central University in Durham, 
N.C. While an undergraduate, Atkinson worked at Target, where 
his duties included assisting with the store’s budget and managing 
team members. He found he liked it. So he went to the University 
of North Carolina in Chapel Hill, N.C., where he earned a master 
of accounting degree. 

He became a certifi ed public accountant, working in accounting 
for two businesses and North Carolina A&T State University. He 
also taught accounting, fi nance and math as an adjunct instructor 
for several universities.

During that time, Atkinson got married. Now, he and his wife, 
Krystle, are both at the Walton College pursuing master’s degrees − 
his second, her fi rst. He hopes to earn a doctorate in accounting so 
he can become a professor. Atkinson says he researched about 80 
colleges and universities. While on a conference visit in Chicago, 
he met Marion Dunagan, assistant dean for graduate programs at 
the Walton College. “We had a great rapport,” he says.

He was impressed with the Walton College’s mission in encouraging 
and supporting all walks of life. “They can truly see the value in 
diversity,” he says.

Last summer, Kristen Howell taught 
Chinese business professionals a thing 
or two about American culture. For 
example, with the help of an English-
speaking translator, she showed them 
the proper way to shake hands and 
how to speak to a superior. She also 
discovered that many of those she met learned English through 
movies and television shows. Friends is a big hit there, she says.

Howell never thought of herself as a world traveler until her China 
visit, but she was aware of its global impact. “I knew that China was 
a force to be reckoned with in the business world,” she says.

She traveled to China with the help of the University of Arkansas 
and CRCC Asia. Offered through the George W. Edwards Jr. 
Career Center at the Walton College and Leadership Walton, it 
is a program that helps prepare students for the professional world.

Howell found the transportation system extremely effi cient in 
downtown Beijing, where she worked. Just getting around the city 
was educational on many levels, and she advocates that college 

students jump at the opportunity to go there. 
“I think [visiting] China is good for any kind 
of major,” says the junior from Keller, Texas.

She worked for a small fi rm that wants to be 
more marketable globally. “I attribute what I 
know, and the knowledge that I had in the 
conversations with company department 
heads, to the core classes,” she says. She was 
referring to Walton College’s pre-business 
core classes required before a student can 
take junior- and senior-level courses.

Like many students who become accounting majors, Howell 
always liked working with numbers. Though she had toyed with 
becoming a marketing major, it was her core class in accounting 
that made her realize she had a knack for it. Following her senior 
year, she hopes to continue her accounting education through the 
Integrated Master of Accountancy (IMAcc) program, which, upon 
completion, makes students eligible to become certifi ed public 
accountants.

“What I love most about Fayetteville is the abundance of small 
businesses here,” she says. “It makes being a business major that 
much more enjoyable.”

“They can truly 
see the value in 
diversity.”

Maurice Atkinson
M.B.A. Student
Business Administration

“What I love most 
about Fayetteville 
is the abundance 
of small businesses 
here. It makes 
being a business 
major that much 
more enjoyable.”

Kristen Howell
Accounting Major
Junior

Eating, Greeting and Competing
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1. Relaxing outside the Donald 
W. Reynolds Center for Academic 
Excellence

2. Enjoying a break between classes

3. Talking with Yaron Brook of the 
Ayn Rand Institute during a Walton 
College class

4. Listening at a Corporate Affiliate 
Program session with Bob Shoptaw 
and Tommy May

5. Getting help at freshman  
orientation

6. Celebrating at the employee of 
the quarter recognition ceremony

7-8. Socializing at the Northwest 
Arkansas Bon Appétit event

9. Working at student registration

10. Listening to Heather Nelson at 
the Walton College Alumni Society 
Board meeting

11-12. Working in Ghana with Wal-
ton College faculty and students

13. Competing at a touch football 
game with the Walton Freshman 
Business Learning team and the 
Walton Honors Program

14. Visiting in the Money and Man-
agement class with Chuck Dudley 
and Sam Pittman

Where’s
Walton?

1. 2.

3. 4.

11. 12.

13. 14.

5

.

6.

7.

8.

9.

10.
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1. Networking at the Business 
Career Fair

2. Cutting the ribbon at the  
opening of the new RFID research 
building

3. Attending the Emerging Trends 
in Retailing meeting

4. Meeting at the Dean’s Executive 
Advisory Board reception

5. Talking with a student and a 
Walmart representative at the 
Business Career Fair

6. Socializing at the reception for 
the Dean’s Executive Advisory 
Board

7. Enjoying the autumn beauty on 
campus

8. Touring in Ghana with faculty 
and students

9. Celebrating a win at the Bon  
Appétit event

10. Working in India with Vikas 
Anand

11. Calling the Hogs with Dean Eli 
Jones

12. Relaxing in a hammock outside 
the Business Building

13. Wearing Halloween masks with 
the External Relations office

14. Hanging out in the atrium of 
the Business Building with Laura 
Jakosky of iRobot

Where’s
Walton?

1. 2.

3. 4.

11.

12.

13. 14.

5.

6.

7.

8.

9.

10.
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S. Shey Anderson 

UAMS Human Resources

Little Rock, AR

Ben Barr 

Alvarez & Marsal Business Consulting, LLC

Dallas, TX

Ethan Bonar 

LD Lowe Senior Wealth Advisory

Dallas, TX

 Ryan Boyd 

CFH Financial Services Inc.

Cabot, AR

Earnest Brown

Circuit Judge

Sixth Division of Circuit Court

Pine Bluff, AR

Charles “Trey” Buckner 

Buckner Appraisal Group

White Hall, AR

Stephen W. Chaffin 

Smith Capital Management

Little Rock, AR 

Carter Clark 

Weichert Realtors-Clark Long and 

Associates

Springdale, AR

David Clement 

Gerdau Ameristeel

Atlanta, GA

Jack Dewald

Agency Services, Inc. 

Memphis, TN

Chenin Doiron 

U.S. Bank

North Little Rock, AR

Tanya Fette 

Nestle Purina Petcare

Fayetteville, AR

Brianna Gamble 

Nestlé USA

Rogers, AR

Reginald Green 

Axia Resources

Houston, TX

Tim Higginbotham 

Summit Midstream Partners, LLC

Dallas, TX

Chris Johnson 

Dillard’s Inc.

Little Rock, AR

John “Johnny” Kincaid 

Whisenhunt Investment Group

Little Rock, AR

Kirk Meyer

Meyer Dunlap

Dallas, TX

Weston Lewey 

Times-Herald Publishing Co. Inc.

Forrest City, AR

Nate Looney 

University of Arkansas

Fayetteville, AR

Greg Nabholz 

Nabholz Properties, Inc.

Conway, AR

Samantha Pitman 

PricewaterhouseCoopers

Kansas City, MO

Sam Pittman 

FTN Financial Securities 

Corporation

Dallas, TX

Shan Russell 

Superior Nissan

Fayetteville, AR

Adam Rutledge

First Security Bank

Fayetteville, AR

Phil Stevenson 

First Tennessee Bank

Memphis, TN

Maya Todd 

Dell Inc.

Austin, TX

Kelly Truitt 

WCAS President Elect

CB Richard Ellis Memphis

Memphis, TN

Denton “Denny” Woods 

Reece Moore Pendergraft, LLP

Fayetteville, AR

Ex-Officio Directors

Charles “Chuck” Dudley II 

Argent Financial Group Inc.

Hot Springs, AR

Steven Hinds

Northwest Arkansas Community College

Rogers, AR

Heather R. Nelson

WCAS Immediate Past President 

First Federal Bank

Harrison, AR

Traci Williams Smith

Business Alumni Advisory 

Council Liaison

Acxiom Corporation

Conway, AR

Sarah Barnett Pense

Abbott Nutrition

Farmington, AR

Molly Inhofe Rapert

Sam M. Walton College 

of Business

Fayetteville, AR

Fayetteville, AR

Walton College 
Alumni Society Board 
of Directors 2012/2013
Mission: To promote partnership and networking 
opportunities among alumni, faculty and friends of the 
Walton College by enhancing avenues for 
effective information exchange through organized 
events, communications and other activities, in 
collaboration with the Arkansas Alumni Association.
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Business Alumni 
Advisory Council 2012/2013
Mission: To serve as ambassadors for the Walton 
College and use their experience and insight to develop 
and support ways of advancing the presence of the 
Walton College in the state, the region and the nation.
Spencer Andrews

Marketing Manager

South Central Region

Verizon

Little Rock, AR 

Kenneth Biesterveld

Director, Finance & Strategy, 

Transportation

Walmart Stores, Inc.

Bentonville, AR

Michael A. Brown

Economist

Wells Fargo Securities, LLC

Charlotte, NC

Russell Butts

Senior Risk Analyst	

GE Commercial Finance

Danbury, CT 

Adam Cogburn

Category Manager

Nestlé Purina

Fayetteville, AR

Rashad Delph

Manager of Corporate 

Recruiting

Tyson Foods, Inc.

Springdale, AR

Blake Evans

Chief Executive Officer	

Peterson Farms

Decatur, AR 

Tyler Garman

President

The RoArk Group, Inc.

Rogers, AR

Clay M. Greninger

Senior Solution Manager

Microsoft Corporation

Redmond, WA

Jennifer Treece Guthrie

Global Marketing Manager

Orthopedic Reconstruction

Smith & Nephew, Inc.

Memphis, TN

Chad Hendrix

Sales Manager

Everett Buick Pontiac GMC

Bryant, AR

Burt Hicks

Graduate Student

Little Rock, AR

Laura Jakosky

Public Relations Manager,

Home Robots

iRobot Corporation

Bedford, MA

Ray James

Senior Account Executive

Allconnect

Atlanta, GA

Caroline Decker Johnson

Business Development 

Manager

Heineken USA

Fayetteville, AR 

Ashley L. Jones

Commercial Trading Analyst

Phillips 66 

Houston, TX 

Frances (Jolene) Lakey 

Senior Manager- Global Cus-

tomer Insights & Analytics

Sam’s Club

Bentonville, AR

Sarah Langham 

Assurance Senior

HoganTaylor LLP

Fayetteville, AR 

Jeff Loftin 

Director of Pricing Analytics/

Pricing Administration

Tyson Foods, Inc.

Springdale, AR

Matt Machen

Senior Vice President/Market 

Manager

First Federal

Rogers, AR

Emi Beltran Mattecheck

BAAC Chair-Elect

Senior Manager Sourcing-  

Consumables/Health & 

Wellness

Walmart Stores, Inc. 

Rogers, AR

Trisha McRoberts

Customer Alliance Manager - 

Walmart

McCormick & Company, Inc.

Bentonville, AR

R.J. Murphy

Buyer-Pets

Walmart Stores, Inc.

Bentonville, AR

John Paul

Financial Advisor

Raymond James 

Rogers, AR 

Steven Reinemund

National Account Manager

Reckitt Benckiser

Eden Prairie, MN 

John Rutledge, Jr. 

BAAC Chair

President & CEO – Little Rock

First Security Bank

Little Rock, AR 

Joel Sanders

CEO

Trinco Apartment Homes

Fayetteville, AR 

Jarred Sneed

Experience Associate

PricewaterhouseCoopers

Dallas, TX

Stewart Stidham 

Assistant Vice President

Peoples National Bank

Checotah, OK

Marlena S. Sweeney-Bond

Buyer

Walmart Stores, Inc.

Bentonville, AR 

Dr. A. Ross Taylor

Assistant Professor of 

Management Information 

Systems

University of Nebraska at 

Kearney

Kearney, NE

 

Erin Thompson

Attorney

Kutak Rock LLP

Fayetteville, AR

J. Carter Tolleson 

President of Private Banking 

& Chairman of the Executive 

Committee

Tolleson Wealth Management

Dallas, TX

André Tucker

Senior Finance Manager, 

Consumer Channel Group

Microsoft Corporation

Redmond, WA

Jenny Waggoner 

Senior Financial Analyst

Exco Resources

Dallas, TX

Kayln Williams

Operations Finance Analyst

Sam’s Club

Denver, CO

Mark Wilson

Vice President	             

First Arkansas Bank & Trust

Jacksonville, AR 

Ashley Wright

Alatair

Austin, TX

Ebony Oliver Wyatt

BAAC Secretary

Senior Customer Manager

General Mills

Rogers, AR

S. Brad Yaney

Vice President

Simmons First National Bank

Little Rock, AR 

Sustaining Members

Steven L. Brooks

Attorney (Mergers & 

Acquisitions)		

Friday, Eldredge & Clark

Rogers, AR 

John Engskov

Vice President

Merrill Lynch 

Little Rock, AR

Steven Hinds 

Executive Director of Public 

Relations & Marketing

NorthWest Arkansas 

Community College

Rogers, AR 

Natalie McBee 

National Account Manager

Shell Lubricants

Bentonville, AR

Paul Morris 

Attorney at Law

Wright, Lindsey & Jennings, 

LLP

Rogers, AR

Joseph Mowery

Managing Director	           

Stephens Inc.

Little Rock, AR

Paul Parette

Partner	               

Deloitte & Touche LLP

Dallas, TX

Bryan H. Quinn

Farmers Insurance Group

Quinn Insurance Agency

Conway, AR

Ed Ralston

Executive Vice President

Baldor Motors and Drives

Fort Smith, AR

Robbin E. Rodgers

Sales Manager, Export

Clearwater Paper Corporation

Walnut Creek, CA 

Riley B. Shearin

Director, Information Services	

J.B. Hunt Transport Services, 

Inc.

Lowell, AR 

Traci Williams Smith

Delivery Executive

Acxiom Corporation

Conway, AR

Ivats Stoichkov

Citigroup Corporate Reporting 

Citigroup

New York, NY

R. Keith Williams

President/Lawyer

Fidelity National Financial

Dallas, TX
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Earn your MBA without
sacrificing the rest of 
your life.  

WALTON MBA

Learn about our part-time executive 
program today @ gsb.uark.edu

Dean’s Executive
Advisory Board 2012/2013

Mission: To utilize their experience and expertise to 
aid the Walton College in defi ning and realizing its 
goals, serving as consultants on strategies, programs 
and curriculum. Board members also help identify 
opportunities for partnerships between the Walton 
College and the business community. 

Gerald Alley
President/CEO
Con-Real Inc.
Arlington, TX

James Barnett
President
DaySpring Cards
Siloam Springs, AR

Rochelle Bartholomew
President
CalArk Trucking
Mabelvale, AR

Ann Bordelon
Senior Vice President & CFO
Sam’s Club
Bentonville, AR

Curt Bradbury
Chief Operating Officer
Stephens Inc.
Little Rock, AR

Clete Brewer
CEO
BlueInGreen LLC
Fayetteville, AR

William E. Clark
CEO
Clark Contractors LLC
Little Rock, AR

Ed Drilling
President
AT&T Arkansas
Little Rock, AR

Rosemary Fairhead
Senior Vice President
U.S. Bank
St. Louis, MO

James Freeman
Director/Senior VP/CFO
Dillard’s Inc.
Little Rock, AR

Tom Garrison
Founder
Garrison Management Corp.
Fayetteville, AR

Cathy Gates
Managing Partner/Senior Audit 
Partner
Ernst & Young LLP
Tulsa, OK

Mary Ann Greenwood
President
Greenwood Gearhart, Inc.
Fayetteville, AR

Bill Kennedy
Senior VP/General Counsel
Cooper Communities Inc.
Rogers, AR

Harold Korell
President/CEO
Southwestern Energy Company
Houston, TX

J. Stephen Lauck
President
Ashfield Capital Partners LLC
San Francisco, CA

Greg Lee
CAO/International President
Tyson Foods Inc. (Retired)
Fayetteville, AR

Loong Keng “Ken” Lim
Green Dot Energy Pte Ltd
Singapore

Larry Manry
Executive Vice President
Bank of America
Fayetteville, AR

Tommy May
Chairman/CEO
Simmons First National Corp.
Pine Bluff, AR

Jim McClain
Vice President/General Counsel
Tetra Pak Inc.
Denton, TX

Hugh McDonald
President/CEO
Entergy Arkansas, Inc.
Little Rock, AR

Doug McMillon
President/CEO
Walmart International
Bentonville, AR

Judy McReynolds
President/CEO
Arkansas Best Corporation
Fort Smith, AR

Wade Miquelon
CFO
Walgreens
Deerfield, IL

Gary Norcross
President/COO
Fidelity Information Services
Jacksonville, FL

Timothy Perry
Managing Director, Energy Group
Credit Suisse Securities (USA), LLC
Houston, TX

Mario Ramirez
National Director, Wealth 
Management Group, Executive 
Planning
TIAA-CREF
Lewisville, TX

John Reap
President/CEO
Town North Bank, N.A. (Retired)
Dallas, TX

Pat Reed
Executive V.P./COO
FedEx Freight Corp.
Harrison, AR

John Roberts
President/CEO
J. B. Hunt Transport Services Inc.
Lowell, AR

Reynie Rutledge
Chairman
First Security Bancorp
Searcy, AR

Bob Shoptaw
Chairman
Arkansas Blue Cross and Blue 
Shield
Little Rock, AR

Michael W. Steele
President/CEO
Advantage Communications, Inc.
Little Rock, AR 

Mark Sutton
Alatair LLC
Austin, TX

Philip Tappan
Managing Partner
Tappan Land & Water, LLC
Little Rock, AR

Grant Tennille
Director
Arkansas Economic Development 
Commission
Little Rock, AR

Sherman Tate
President/CEO
HT & Associates
Little Rock, AR

Jim Walton
Chairman/CEO
Arvest Bank Group, Inc.
Bentonville, AR

George Westmoreland
Civilian Aide
Secretary of the Army for Arkansas
Rogers, AR

Larry Wilson
President/CEO
First Arkansas Bank & Trust
Jacksonville, AR
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Earn your MBA without
sacrificing the rest of 
your life.  

WALTON MBA

Learn about our part-time executive 
program today @ gsb.uark.edu




